FOMA to exceed 30 million subscribers soon!
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Game Menu
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More than 100 million Deco-mail sent every month

DE ’ Deco-mall 105.6 mil

Lu Munt_hly_ (Aug. 2006)
Transmissions 90 45 mil.

decomoil (Apr. 2006)

/0% of teenage qirl
subscribers use
Deco-maill

About 57 sites on i-mode menu
provide Deco-malil material.

Numerous improvements to make Deco-mail easy to use by everyone since 900i series.
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New services tailored to users

i-channel PushTalk
Subscribers Handsets Sold
Music ™
Channel
8 mil. Subscribers: 13,400
5 9 I (end Sep 2006)
21 _ Contract Rate by new
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Subscribers Exceeds 30%
(Oct. 9, 2006)

3.69 mil.

(end Apr 2006)

3.03 mil

(end May 2006)

Chaku-Uta

Full®

Usage Rate: 36.3%

- Avg. Downloads: 4.4 songs
Approx. 50% of (end Sep 2006)

new subscribers 8% of Push Talk-capable phone

add i-<channel as an option. owners use the service.




Most base stations of any carrier in Japan.

50% more base stations added within fiscal year (to end March 2007).
High Speed Areas (using HSDPA technologies) being expanded to major
cities throughout Japan from October.
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