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SLIDE Ma,

Forward-Looking Statements

L .

The forecasts presented herein are forward-looking stafements within the meaning of Section 274 of the U 8. Secunties Act of 1933 and
Section 21E of the U S. Securities Act of 1934 Statements made in this presentation with respect fo DoCoMo s plans, objectives, projected
financials, operational figures, beliefs and other statements that are not historical fasts are forward-looking statements about the future
performance of DoCoMeo which are based on management s expectations, assumptions, estimates, projections and beliefs in light of information
currently available fo it These forward-looking statements, such as statements regarding the introduction of new products and services or
fermination or suspension of existing services, financial and operational forecasts, dividend payments, the growth of the Japanese cellular
market and the ubiquitous services market the growth of data usage, the growth of DoColMo’ s cellular phone business, the migration of users
fo DoCoMo s 3G services and associated improvements in 3G senvices, improvemenis in 3G and 2G coverage area, the potfential growth in the
Japanese credit card business and DoCoMo’ s credit business, and managements goals are subject fo various tisks and uncertainties that could
cause actual results fto be matenally different from and worse than as described in the forward-looking statements. Potential risks and
uncertainties include, without limitation as competition in the market is expected fo become more fierce due to changes in the business
environment caused by the infroduction of mobile number portability and new market entrants. compeltition from other cellular service providers
or other technologies could limit our acquisition of new subscribers, refention of existing subscribers and average revenue per unit (ARPU),

or may lead to an increase in our costs and expenses. the new services and usage pattems infroduced by our corporate group may not develop
as planned, which could limit our growth: the infroduction or change of various laws or regulations or the application of such laws and
regulations fo our corporate group may adversely affect our financial condition and results of operations: limitations in the amount of frequency
spectrum or facilities made available fo us could negafively affect our ability to maintain and improve our service quality and level of custfomer
satisfaction: the W-CDOMA technology that we use for our 3G system and/or mobile mulfimedia services may not be infroduced by other
overseas operators. which could limit our ability fo offer infemational services fo our subscribers. our domestic and infemational investments,
alliances and collaborations may not produce the retums or provide the opportunities we expect: as electronic payment capability and many
other new features are built info our cellular phones, and services of parties other than those belonging to our corporate group are provided
through our cellilar handsets, potential problems resulting from malfunctions, defects, or missing of handsets or imperfection of sewices
provided by such other parties may arise, which could have an adverse effect on our financial condition and results of operations. social
problems that could be caused by misuse or misunderstanding of our products and services may adversely affect our credibility or corporate
image: inadequate handiing of subscriber information by our corporafe group or contractors may adversely affect our credibility or corporate
image; owners of infellectual propetty rights that are essential for our business execution may not grant us the right fo license or otherwise Use
such intellectual property rights on acceptable terms or at all, which may limit our ability to offer certain technologies, products and/ or services,
and we may also be held liable for damage compensation if we infringe the intellectual property rights of others: earthquakes, power shorfages,
malfunctioning of equipment and software bugs. computer viruses, cyber affacks, hacking unauthorized access and other problems could cause
system failures in the nefworks required for the provision of service disrupting our ability to offer services fo our subscribers and may adversely
affect our credibility or corporate image. concems about wireless telecommunications health risks may adversely affect our financial condition
and results of operations: our parent NTT, could exercise influence that may nof be in the interests of our other shareholders.

Further information about the factors that could affect the company s resulfs s included in *ltem 3.D: Risk Factors” of its annual report on
Form 20-F fifed with the U S Securities and Exchange Commission on June 27, 2005, which is available in the investor relations section of
the company s web page af www nttdocomo.com and also at the SEC s web sife at www. sec.gov.
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SLIDE Ma,

FY2006 1Q Financial Results Highlights

2005/4-6
(1Q) (1)

Operating Revenues
(Billions of Yen)

1,187.1

Cellular Services Revenues
(Billions of Yen)

1,029.0

Operating Income
(Bilions of Yen)

287.6

Income Before Income Taxes
(Billions of Yen)

353.4

1Q/Full-year Net Income
(Bilions of Yen)

EBITDA
(Billions of Yen)

EBITDA Margin
(%)

Adjusted Free Cash Flows
(Billions of Yen)

207.9

455.0

38.3

135.2

#Consolidated financial staternents in this document are unaudited,

& Adjusted free cash flows exclude the effects of irregular factors and changes ininvestments for cash management purposes.

2006/4-6

(1Q) @

1,218.6
1,065.4
272.4
274.4
163.5
445.0
36.5

-165.9

Changes

(1) =(2)

+2.7 %
+3.5 %
-5.2 %
-22.4 %
-21.3 %
=2.2'%o

= 1 . 8 points

- lrregular Factors represent the effects of uncollected revenues due to hank holidays at the end of the fiscal wear. s
- Changes in investment for cash management purposes were derived from purchases, redemption at maturity and disposals of financial instruments held for cash manadement

purposes with original maturities of longer than three months.
#Foar an explanation of the_calculation

accardance with GAAP on Slide 27 and the 1R page of our weh site, www nttdocomo.co jp.

200713

Full-Year

Forecast (3)

4,838.0
4,176.0
810.0
815.0
488.0
1,601.0
33.1

280.0

Progress to

Forecast
(2) 1(3)

25.2 %

25.5 %

33.7 %

33.7 %

33.5 %

27.8 %

rocess afthese numbers, see the reconciliations to the most directly comparahble financial measures calculated and presented in

Results For 1Q of 2006
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FY2006 1Q Results Highlights

L == .

—| Operating Revenues/Income/Expenses !

H Operating Income: Down 14.9 billion year-on-year
* Progress to FY2006 full-year forecast:33.7%

Bl Operating Revenues: Up 31.5 billion year-on-year
+ Cellular services revenues grew 36.4 billion yen year-on-year.
( Inclusive of the impact of including in revenues the portion of "Nikagetsu
Kurikoshi” (2-month carry over) allowances that are projected to expire)

l Operating Expenses: Up 46.4 billion year-on-year
+ Equipment sales-related expenses increased 28.4 billion yen, due to growth
in no. of handsets sold and percentage of FOMA handsets to total sales.

#¥ Equipment sales-related expenses = Cost of equipment + Distributor commissions

Capital Expenditures I

l Capital Expenditures: 215 billion yen
« Progress to FY2006 full-year forecast: 23.7%

Results For 1Q of 2006  4/27
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Successful Reduction of Churn Rate

L

Successfully maintained low churn rate at 0.64% in FY2006/1Q

I

%

LS

1.4

1.3 F

12 8

1z

1.0 F

0.9

0a

0.7 F

0.6

{10) (20) {300 { 40) {10) [ 203) (303) | { 40) {10) ‘ ( 20) | { 300 { 4] (101)

Fy2003 Fy2004 Fyv2005 Fy2008

# Inclusive of Communication Module Service subscribers
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SLIDE Ma,

Monthly Market Share of Net Additions

DoCoMo was No.1 in market share of net additions in FY2006/1Q,
acquiring 49.1% of total.

(%)

Védafnne

|
]
]

_ | |
04/4 5 B 7 g 8 10 11 1z 1 Z J 034 & & Fi g 8 10 11 12 1 2 J |06f4 5 &

Fyz004 Fy2005 Fv2006
& Source of data used in calculation: Telecommunications Carriers Association (TCA)
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SLIDE Ma,

Subscriber Migration to FOMA

-

FOMA subscribers exceeded 50% 0 of DoCoMo’s total subscribers.
(Total FOMA subs: 26.22 million, 50.7% of total (As of Jun. 30, 2006) )

(10,000 subscribers)

i I%EELEIEWE aof Communication Module Service subscribers FMumbers in parentheses indicate the percentage of FOMA subscribers to total cellular subscribers
I |
' ' 5,290
i’ o o
: 5,167 : :
5,000 ! | =2 :
| |
I
4000 | ) L : ]

oo sie ey

3000 |- 5‘ mova | ; 3,500

{(66.2%)
| ¢s0.79%
2,000 : |
| | : % of FOMA subs
1000 | 1,3?1 : :- il
; B N zr 1% e 4 i
o Ul |A2ren| || [ ™
l q : ;
o Llca8%)] ] | '
0416 049 N4z nar3 055 059 nanz 063 QEM0E 0713 (Forecast)
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SLIDE Ma,

Cellular (FOMA+mova) MOU s
|
MOU for FY2006/1Q was 145 minutes (Down -2.7% year-on-year)

Befima — — — — — R —_— — = — — — —— — ———

(Minutes) (%)

200 : : 20.0
| |
| |

180 : : 18.0
| |

180 | |
: 10.0

140

120 8.0

100

i »
a0 = @:ﬂ_\_.e._._‘w@ : -
e " 1

|
|
@ - = ﬁ.@;’“ H: : 4.0
B0 : :
: : -10.0
40 | !
| |
50 | | -14.0
0 : ’ -20.0
O4/4-6010) 790200 0410-12(30) 059/1-340) 08460100 0870200 0510-12(30) 06/1-3040)  06M-6(10)
ML (Left axis ) 1= 155 153 145 149 1=2 151 146 145
s e == [l AR =T g charggs in Mo {Ru;ht a}{isj -6,2 -7 -4,4 -5,8 =20 -1.9 -1.3 0.7 -2

& For an explanation of MOLU, see Slide 26 of this document, "Definition and Calculation Methods of MOU and ARPLI"
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SLIDE Ma,

Cellular (FOMA+mova) ARPU

B

R A g P

SR - IR R P

creeame

ARPU for FY2006/1Q was 6,900 yen (Down 0.6% year-on-year)

Impact from including in revenues the portion of "Nikagetsu Kurikoshi”

Cen )

8,000 - 1
7400 I |
~ 7,340 7170 et l6.040 7:050 oD i
7,000 S0 2= 700 0200 ¥ 6,690
1 1
] 1
6,000 - o
| 1
1 ]
&,000 I i
1 ]
| |
| 1
4,000 i I
] ]
1 |
3,000 | /“.
| .. 9
| o “11@
| 1 -
2,000 i Pl # Inclusive of the impact of
/,«.’ incurting|in revehues the
@-. & “Nikagetsu Kurikoshi”allowances
5 ] "
1,000 Tt | ¥ at are projected to expire (200
I Y n'li I
|:| 1 ]
DH4E(10) 790200 10123 O51-340) | 48(1Q) 7200 10-12(3Q) 06(1-3(4) | 4-6(10) 07 iE)
e Packet ARPU (Left axis) 1,950 1,900 1,820 1,550 1,820 1,550 1,880 1,940 1,970 1,550
{Incl.di-m ode ARPU 1240 1590 1210 1520 1,810 1,370 1,360 1,220 1950 1,910
Y gice ARPU (Left avis) 5,450 5,440 5,350 5,090 5,120 5,170 5,040 4,780 4,930 4,760
Infematianal service AR PL H0Excl.)  200Excl)  30CExcll)  30CExcl)  30CIncl)  40CIncl)  400Incl)  40CIncl)  S0CIncl.) B0CInc].)
— O decline in aggregate ARPU (right axds) 5.2 83 -8.3 -9.1 -E.2 = 3.5 -2.9 -0.6 -

. 16

12

= = = = Year-on-year changes in aggregate ARPU (Excluding the impact of incurring in revenues the portion of Mikagetsu Kurikoshi allowances that are projected to expire)

# International service-related revenues, which had not been included in previous reports, have been included in the ARFU data calculations from the fiscal year ended Mar,
M, 2008, in wiew of their growing contribution to total revenues.

# For an explanation of ARPL, see Slide 26 of this document, "Definition and Calculation Methods of MOU and ARPLI",
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Strengthen Core Business Even Further (1) Pricing Measures

.

« The growth of "pake-houdai” subscribers accelerated after lifting the
subscription restrictions.

U7 =54 Eﬂﬂ

( pake-houdai subscription rate: 26%o)

As of Jun. 30, 2006

6.91 million

(subscription rat: %e)

pake-houdai" subscription rate: Mo, of"pake-houdai” subsMotal no. of FOMA suhs

(10,000 subs )
T00
691
“pake-houdai™
subscription rate’
600 {oght asis) iGN o0 LT e R AT O AN T R R O e e — |
o— B =
500 Rebiahe oW HE R K e e S T Sl % ---------------
A0 e Liﬂ'.ed .- -
“pake-houdai”
LI e ian ] B Erheiy B Do subscription B .
restrictions
from March 2006
b T e | B [ e I e I e L B
100 p---4{  fFeeeeeeed 0 beeemseeeedh e e e e
INo, of subscribers
(Left axis)
[} [} [} [} [ [}
200543 2005/6 200549 200512 200643 200646

J0%

20%

20%

15%

10%

o%

0%
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SLIDE Ma,

Strengthen Core Business Even Further (2) Products

T

| Enriched product lineup, e.g., the“902iS” series equipped with more powerful
credit payment/music capabilities, and the “702iS"” series featuring unique and

stylish designs, etc.

902iS series

High-spec models

i Preinstalled with DCMX-appli )

- Significantly enhanced music
capabilities
- Powerful security features (

( Biometric authentication.
“*Omakase Lock™, etc.
\ ) F

series

702iS series
debut!

Unique and stylish designs

) .

Mobile devices for businesses

Mobile solutions

Models “hTc 2" (HTC) and “Blackbeny (RIM)
planned for release

},’ NTC
*2:BlackBerry.

Results For 1Q of 2006 1227



SLIDE Ma,

3 |Strengthen Core Business Even Further (3) Music-related Services

L .

Rich portfolio of music-related services, e.g., "Chaku-Uta Full”,
“music player” and "Music Channel”, etc.

Downloading of music of
ichoice from a rich variety of stores

Musiciehannel

Downloading of full music tracks

“Music Channel”—a new setvice
“avex Chaku-Uta Full mu-mo™ leveraging higher data speeds

“Reco-choku ' Full” (Label Mobile, Inc.)

{Planined for release)

FoO02is

*Mo. of sites compatible with Wda,
and S0 Audio (As afJuly 24, 2006)

# Chaku-Uta FUl®E i5 a registered trademark of sony Computer Entertainment, Inc.

#ONindows Media® Audio is a registered trademark of Microsoft Corporation in the United States and other

countries.

S Ld—F ; .
= £HEE B Long-hour playback | stapgzide dayielozie)
T mmmm e B Large external memory. eltirdgie) pile)iit
e I Compatible with a wide | Lapief-piatlr pleifzieidd
_ﬂ array of music stores Fliejrs ojuziliiy sotipiel
: .I| .II J.. .:_I = J"',_|I : o | :_J_ 2
@ LABEL MOBILE INC (Japan's first WA 2nzbied phone. |} {J"J_LJ. 9 Jarlziy uf ilsls
[Eompatlhle Models ] (Fo02is) ) Progrdins
. P902iS — -
{(Photo) g g .
NSO2iX HGH.SPEED The new series are compatible with | =
{Planned for release) 17 sites of music stores
P702iD

TH

MN902iX micH-sPEep  Music Channel
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"[14] strengthen Core Business Even Further (4) HSDPA

st (d Mar. 31,2007 :
Mar.31,2008: - '

(-P.bsm bIEfoNIpY rade o
moer T ) \' pS)!

Late/Aug.2006 (Planned)

Handsets

Services
Provide services that leverage HSDPA's higher download speeds
. Aﬁirﬁﬁﬁnn
= Short films
= Large-capacity i-motion, etc. = Music videos, etc.

= “Music Channel”

¥ Descriptions above are all plans. Results For 1Q of 2006



SLIDE Ma,

Strengthen Core Business Even Further (5) Search Engine

Improve ease of search on i-menu/general sites by enabling keyword search,
with the aim to reinforce DoCoMo’'s competitiveness and expand data revenues.

B Strengthen i-mode’s search function (Planned for launch in Oct. 2006)

[Top page]l [Search results] 4 ! i Men” Si te Searc h E
o= 3t 3 R L E L *Improve ease of use of iMenu's rich official sites
e S *DoCoMo’s proprietary search function
G - Tt o T
TR A P
LHES/ N — E/ARe :
- ":-r-%ffﬁ*}z* Gem: Intra-site
il g narrow-cown B search function
$uECs function
L7 i : \ A
g ¥ Tie-ups for General Site Search
g%@@;gfﬁt *Tie up with a wide range of search engines hased
Etﬂfiht,&f on an open model to improve users’ convenience
Ei"'*qifﬁﬁ‘f : N
S R25:\@TINTIl  Infoseek ¥OX msn*
W | GThG oXINeW? Google e
Dlivedoor  Seafly” €00,  Prasentedn

k! kana order _J)
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SLIDE Ma,

6/Strengthen Core Business Even Further (6) Network

number as of Mar. 31. 2006.

* Installed base stations at the fastest pace in our history, to build up competitiveness prior
to MNP = No. of base stations as of Mar. 31. 2007 expected to increase to 1.5 times the

(Mo. of outdoor base stations)

(Mo. of indoor systems)

40,000

FOMA Outdoor/Indoor Coverage

34,800
g
30,000 |- '
24,[]00 :?5 ?DD ] —1
Cutdoo ase stations i
(Left axis) e |+ 10,800 basa statlnns]

20,000 q;-’féﬂﬂ__

" -~$

I

§

10,000 §-

| + 3,000 locations ]m‘

Reinforce
network quality

to prepare for MNP

0s/9 0512 0&/ 3

» Comprehensive coverage in buildingsiunderground areas

« Plan to cover all JR stations/highway service areasl
“michi-no-eki® rest areas

* Examples of measures implemented in Kanto-Koshinetsu region

07f3E

Results For 1Q of 2006
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SLIDE Ma,

Create New Revenue Sources (1) Credit card Business

« “DCMX"” made a favorable start, acquiring over 450,000 subs by late July 2006.
« “DCMX-mini” has been used primarily for small-amount purchases.

Projected user coumnt . DCMX/ DC MX' m i n i Su bSC I‘i bEI"S
(10,000 subs) as of Mar. 31, 2007 (10,000 subscribers)
1,500 18 million o

No. ofrinstalied
B paymentienminals

23 (A sohiln S0, 2006 )

No. of i-mode Felica-

enabled handset users
(As of Jun. 30. 2006)

13.8 million

1,000

20

By Mo 21, 2007)

15 p

500

10 -

y

DCMDC

[DﬂMK-DGMI-mini subscribar%

DCMX-mini .
: Launched Apr. 28, 2006
LY o
Started receiving applications
May 26, 2006 a | ]
0 Apr. [LE Jun.

Db 012 05/ (k0] 058 0512 00 1% (1]l
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| 18| Create New Revenue Sources (2) Boost Usage

. ]

Uptake of push information delivery services (“i-channel”’+“Tokudane-News-bin") |
| has been g_rowing_ at a ra_pid pace.

Push info. delivery services

{10,000 subscribers)

#H0 : - IEchannels s e
; SULSEHPMOINELE
BOO | : 45%
EINERZO00)
|
0 4.6 mil
ceesl 1.5 mil --.e
400 b {
A il |eee : |
a00 L ¥ +1.3 mil | i
. ]
200 k :----Q+QDD,DDD: ..... e !
100 bt :
|:| i L M I i I L L L i
0sf9 10 11 12 OEf1 2 3 4 3 ] El?fa: EY

*Ul-channel” subscription rate; No. of "i-channel” subscribersd Total users of compatible handsets
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| 19/Create New Revenue Sources (3) International Services

.

* No. of roaming subscribers using their own handset has grown sharply after the release of
“SIMPURE" and “902iS” models
» International service revenues posted favorable growth in FY2006/1Q (up 43% year-on-year)

1,000 subs)

450

User base of roaming-
enabled handsets

400

300

200

180

100

2.5"] | s L e E iy S T T SHE e, = ey g PO L e e e B

CRillions of yen)

=

international

service revenues

7.3

Int’l reaming revenueas 3
J

F 05
(18]

FY06
(1)

% 0f own handset roamers: Mo, of "World Wing" roaming users using own handsety Total roaming Users RES“":S For 1Q ﬂf 2006
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SLIDE Ma,

Return to Shareholders

L

Returning profits to shareholders is considered one of the most
| important issues in our corporate agenda

FY ending Mar. 31, 2007 (Planned)

- Dividend per share: 4,000 yen
(Maintain the same dividend level as FY ended Mar. 31, 2006, when it was
doubled from the previous fiscal year)

- Repurchase of own shares:

Study to repurchase up to 1.4 million shares for up to 250 billion yen
(Treasury shares kept in excess of 5% of total issued shares are planned for cancellation

once a year)

{Repurchase of
own shares)

Budget (Billions of yen)

MNo. of shares repurchased
million shares)

Max. authorized

Actual amount spent

Max. authorized

Actual no. of shares

repurchased
Ifienur:::hase authorized at 13thl 600 433.7 25 2.38
ordinary general shareholder meeting (72.3%) ) (95.3%)
Repurchase authorized at 14th 400 3332 99 1.08
ordinary general shareholder meeting (83.3%) . ( 80 0% )
) i t
Ref; Repurchase authorized a 950 _ 14 =

ordinary 15th general shareholder meeting

Results For 1Q of 2006
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SLIDE No.

[22 Operating Revenues G GAap

(billions of yen)

I
FY2006 1Q \ 5000
Operating revenues
€ compared to FY2005 4000
+2.7%
(Cellular services revenues) -
Compared to FY2005 +3.5% ’
(Equipment sales revenues)
Compared to FY2005 -2.9% N 2000
1,187.1 1,2186
1,000
(billions of Yen) 2005/4-6(1Q) 2006/4-6(1Q) 2007/3(Ful-year forecast) 0
[ Equipment sales 1273 1236 5270
1 Other revenues 18.3 225 1140
LI PHS revenues 124 70 210
I Cellular services revenues (voice, packet) 1,029.0 1,0654 41760

@ “Quickcast revenues” are included in “Other revenues”. “International services revenues” are included in “Cellular services revenues”.
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SLIDE Ma,

Operating Expenses Cusearr ]

L .

Chillions of yen)

FY2006 1Q 4,028.0

Operating expenses for
€ Compared to FY2005 3,000

+5.2%

4000

2,000
— 945.8 -
0
(billions of yen) 20058/4-6010) 2006/ 4-6010) 2007 /3(Full-year fore cast)
O Personnel expenses 620 629 2520
O Taxes and public duss 92 93 370
B Deprecation and amar tization 1655 1693 7930
O Loss on dispostal of proper ty, plant and e guipment 28 43 B20
and intangible sssets
O Communicatio n network charges 93.7 a07 3700
O Mon-personnel sxpenses 5662 BOO3 25640
(el Reveanue —linked &xperse s 4118 4471 18260
(el Other non-personnel & xpenses 1544 1623 7380

#Revenue-linked expenses: cost of equipment sold + distributar commizssions+ cost of DoCoMo Point Service
& Impairment logs from the disposal of PHS assets, which had been stated individually in "impairment loss"in previous reports, has been included in "depreciation and

amortization" from FY2006/ 3. Results For 1Q of 2006 23/27
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Capital Expenditures

.

Cbillions of yen)

FY2006 1Q

CAPEX
€ Compared to FY2005

+1.9%

(billions of yen)

201.7

214.7

905.0

2005, 4801 3

2008.,4-801 )

20073 (FULLYEAR

FiORE CAST)
O CTHER (IMFORMATION SYSTEMS, ETC.) 25.0 271 THBERD
O PHS BUSINESS L3 0.2 T
B MCBILE PHOME BUSINESS (F M4 1422 1564 S
O MOBILE PHOME BUSINESS (I40DE, ETC.) 9.8 2.4 320
O MOBILE PHOMNE BUSINESS (MOWA) 102 8.5 7
0 MCEILE PHOMNE BUSIMNESS (TRANSM S5 OR 229 151 8a8.0

LIME)

#'Cuickeast business" is included in "Other (information systems, ete)"
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SLIDE Ma,

Operational Results

2005/4-6 2006/4-6 Changes AR
(1Q) (1) (1Q) (2) {1} —(2) {i’a"rle?;es?{
No. of Subscribers (1,000) 49.430 91,672 4.5 % 92,900
mova 35,719 25,456 -28.7 % 17,900
FOMA 13.710 26,217 91.2 % 35,000
= i-mode 44.659 46,823 4.8 % 47,900
= Communication Module Service 582 733 25.9% 990
c
) Market share (%) 56.1 55.6 -0.5 points -
'g_ New 945 345 -63.5 % -
S Hanﬁs:ﬁ}sﬂld move Replace 1.525 468 -69.3 % -
¥ {Including handsets New 898 1 ,1 90 32.5 % -
sold without Migratiﬂn
involving salesby |FOMA i 1.701 2,1 17 24.5 % -
DoCalMo)
Other" 514 1,583 208.0 % -
Churn rate 0.80 0.64 -0.16 points -
No. of subscribers (1,000) 1,150 679 -41.0 % 320
PHS ARPU (yen) 3.320 3,170 -4.5 % -
MOU (minutes) 74 62 -16.2 % -
*Other includes purchase of additional handsets by existing FOMA subscribers.
#Communication Module Service subscribers are included inthe no. of cellular subscribers to alion the calculation method of subscribers with other cellular phone carriers.
(Warket share, the no. of handsets sold and churn rate are calculated inclusive of Communication Module Service subscribers).
& Foran explanation of MOL and ARPLL see Slide 26 of this document, "Definition and Calculation Method of MO and ARPLU"
Results For 1Q of 2006 25/27
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| 26 |Definition and Calculation Methods of MOU and ARPU

L

& MOU {Minutes of usage) : Average communication time per one month per one user.

® ARPU {Average monthly Revenue Per Unit ) :

Average monthly revenue per unit, or ARPLU, is used to measure average monthly operating revenues attributable to designated services on a per User
basis. ARPU is calculated by dividing warious revenue items included in operating revenues from our wireless services, such as monthly charges, voice
transmission charges and packet transmission charges, from designated services which are incurred consistently each month, by number of active
subscribers to the relevant services. Accordingly, the calculation of ARPU excludes revenues that are not representative of monthly average usage such
as activation fees. We believe that our ARPLU figures provide useful information to analyze the average usage of our subscribers and the impacts of
changes in our billing arrangements. The revenue items included in the numerators of our ARPLU figures are based on our LS, GAAP results of
operations. This definition applies to all ARPU figures hereinafter.
® Aggregate ARPU {FOMA+mova) : Voice ARPU (FOMA+mova) + Packet ARPU (FOMA+mova)

< Voice ARPU (FOMA+mova) : "oice ARPLU (FOMA+mova) Related Revenues (monthly charges, voice transmission charges) /

Mo, of active cellular phone subscribers (FOMA+mMova)

<> Packet ARPU (FOMA+mova) : {Packet ARPU (FOMA) Related Revenues (monthly charges, packet transmission charges) +
-mode ARPLU (mova) Related Revenues (monthly charges, packet transmission charges)) /
mo. of active cellular phone subscribers (FOMA+MOWa)

< i-mode ARPU (FOMA+mova): i-mode ARPU (FOMA+mova) Related Revenues (monthly charges, packet transmission charges) /
ro. of active cellular phone subscribers (FOMA+MOVa)

€ Aggregate ARPU (FOMA) : Voice ARPU (FOMA) + Packet ARPU (FOMA)

< Voice ARPU (FOMA) : Woice ARPU (FOMA) Related Revenues {monthly charges, voice transmission charges) / Mo, of active
cellular phone subscribers (FOMA)

<> Packet ARPU (FOMA): Packet ARPU (FOMA) Related Revenues (monthly charges, packet transmission charges) / Mo, of active
cellular phone subscribers (FORMA)

<’ i-mode ARPU (FOMA) : i-mode ARPU (FOMA+) Related Revenues (monthly charges, packet transmission charges) 7 No. of active
cellular phone subscribers (FOMA)

€ Aggregate ARPU (mova) : Voice ARPU (mova) + i-mode ARPU (mova)

< Voice ARPU (mowva) :voice ARPL (mowva) Felated Eevenues (monthly charges, voice transmission charges) S Mo, of active
cellular phone subscribers (rmowa)

< i-mode ARPU (mova) : i-mode ARPU (mova+) Related Revenues (monthly charges, packet transmission charges) / Mo, of active
cellular phone subscribers (mova)

€ Number of active subscribers used in ARPU and MOU calculations are as follows:
< Quarterly data: sum of "MNo. of active subscribers in each month™ of the current guarter
< Half-year data: sum of "No. of active subscribers in each month™ of the current half
<& Full-year data: sum of "MNo f of active subscribers in each month™ of the current fiscal year
*"MNo. of active subscribers in each month”: (Mo, of subs at end of previous month+MNo. of subs at end of current month)/2

#The revenues and no. of subscribers of Communication Module Service are notincluded in the above calculation of ARFPU and ML
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Reconciliation of the Disclosed Non-GAAP Financial Measures to

2]

the Most Directly Comparable GAAP Financial Measures

1. EBITDA and EBITDA margin

Billions of ven

2 I oI 5 ernl ed

Three months ended

006 June 20 2005

a. EBITDA 445.0 ¥ 45510
Depreciation and amortization (169 (130
Losses on sale or disposal of property, plant and equipment (3 (1.9
Operating income 27L.1 2876
Cther income (expense) 1.7 658
Income taxes (110.7) (144.8)
Equity 1n net losses of affiliates 0.1) (0.8)
Minority interests in consolidated subsi diaries (0.0) 0.0
b Iet income 163 .5 20079
c. Total operating revenues 118 1,187.1

EBITDA margn (=a'c) 5% 38.3%0

et income margin (=h/c) 13.4%% 17.5%

Mote: EBITDA and ERBITDA rargin, as we usethem, are different fom EBITDA az defined in [temn 100e) of regulation 3-K and may not be commparable to

sitrilarly titled meamires used by other companies.

. Free cash flows excluding changes in investinents for cash manageanent purpose

Billions of yet

| I ee inonths

MG

ended  Three months ended

June 30 2005

Free cash flows excluding changes in investiments for cash managanent purpose

¥ 1352

Changes in investments for cash management purpose

50.0

Free cash flows

1652

et cash used in investing activities
Met cash provided by operating activities

(141.2)
326.3

Mote: Changes in investments for cash mana gement purpose were derived fom purchases, redemption at maturity and disposals of inancdial instniments

held for cash management purpoze with original maturities of longer than three months.
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FOMMAY ) “movat, "Quickeast’, "Lmode”, "pake-houdar’, "Osgif-Keiar, T TOCMYY, "Music Channel, "Lohannel, and "Tokudane-News-tin' are trademarks ov registered bademarks of NTT DaCola, Inc.
Oither hames of companies o products presented In this matenal are Fademarks orregistered trademarks of their respechve orpamzaions.
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