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SLIDE No.

Create New Revenue Sources (2) Credit Card Business -2

Increase uptake of i-mode 
FeliCa-enabled phones

Increase 
reader/writer 
installations

Reinforce
competitiveness

(customer retention, etc.)

Prolong handset
replacement cycle

FeliCa
Networks

Sumitomo 
Mitsui 
Card

UC Card

Investee’s business 

New service deployment
（Promotion, advertisement, etc)

DCMX
Immediate aim: 
acquirement of 
10 million users

Credit Card Business

iD
No. of installed
reader/writer 

machines 
as of Mar. 31, 2007:
150,000 (forecast)

- In addition to expanding the size of credit payment business, we aim to maximize 
the enterprise value of investees, and develop new services leveraging the 
increased uptake of FeliCa-enabled handsets and reader/writer machines 

- Strengthen our competitiveness in our core business, and prolong handset 
replacement cycle

Synergy Effect to 
Core Business


